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Building a Tower

* One team gets the newspaper and a roll of
sellotape

* The other team gets a pile of straws, 3 small
pleces of sellotape and a pair scissors

* The teams are to construct the highest
freestanding tower they can in 5 minutes

After 2,5 min:

* the straw team may only use straws half the
length of the original ones
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It is the point of view that matters

Director of a Human rights and

successful, yet environmentally
ordinary company aware person
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Global Definition of the Social Work Profession

Social work 1s a practice-based profession and
an academic discipline that promotes social
change and development, social cohesion, and
the empowerment and liberation of people.
Principles of social justice, human rights,
collective responsibility and respect for
diversities are central to social

work. Underpinned by theories of social work,
soclal sciences, humanities and indigenous
knowledge, social work engages people and
structures to address life challenges and
enhance wellbeing. g swiorg/policies/defintion-ofsociak-wor
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Fairtrade B fair trade




Definition of Fairtrade

"Fair Trade is a trading partnership, based on
dialogue, transparency and respect, that
seeks greater equity in international trade. It
contributes to sustainable development by
offering better trading conditions to, and
securing the rights of, marginalized producers
and workers — especially in the South.

Jabok — Vyssi odborna skola socialné pedagogicka a teologicka
Salmovska 8, 120 00 Praha 2, tel.: +420 211 222 440, fax: 211 222 441, e-mail: jabok@jabok.cz, www.jabok.cz



Definition of fairtrade

Fair Trade organisations have a clear
commitment to Fair Trade as the principal
core of their mission. They, backed by
consumers, are engaged actively in
supporting producers, awareness raising
and in campaigning for changes in the
rules and practice of conventional

international trade." They can be g&}‘ k3
recognised by the WFTO logo. % g
%;’;v'..zp‘\
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Explain the notions

Stakeholder B Shareholder

vvs
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Fairtrade
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FAIR TRADE
PRACTICES

NO DISCRIMINATION,
GENDER EQUITY,
FREEDOM OF ASSOCIATION

4 FAIR PAYMENT




NO | GOOD HEALTH QUALITY GENDER CLEAN WATER
POVERTY 4 GER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED
ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES

1 CLIMATE 1 LIFE 1 LIFE A 1 PARTNERSHIPS
ACTION BELOW WATER ON LAND FOR THE GOALS

SUSTAINABLE
DEVELOPMENT

GLALS

http://www.un.org/sustainabledevelopment/sustainable-development-goals/
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Basic Principles

Stable prices

For most products there is a Fairtrade Minimum Price that aims to cover the costs of
sustainable production - even when world market prices fall

A Fairtrade Premium

The Premium helps producers to improve the quality of their lives. It is paid on top of the
agreed Fairtrade price, and producers decide democratically how to use it. Typically they invest
it in education, healthcare, farm improvements or processing facilities to increase income.

Partnership

Producers are involved in decisions that affect their future. Fairtrade certified producers jointly
own and manage Fairtrade International. Through the Fairtrade International's Board, its
Committees and consultation processes producers can influence prices, premiums, standards
and overall strateqy.

Empowerment of farmers and workers

This is a goal of Fairtrade. Small farmer groups must have a democratic structure and
transparent administration in order to be certified. Workers must be allowed to have
representatives on a committee that decides on the use of the Fairtrade Premium. Both groups
are supported by Fairtrade International to develop their capacity in this area.
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FT figures
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Try to imagine ...

Zkuste se vZit do situace péstitele kavy. Mdte vlastni pole kdvovnikl o
velikosti 2 fotbalovych hfist. Cely rok na ném s rodinou pracujete: sazite
sazenice, zavlaZujete, zastfihujete stromky, mulCujete, délate kompost a
hnojite. Je to dfina na cely rok, ale konecné prichdzi obdobi sklizné. Pozvete
si SirSi rodinu, zaplatite par lidi na pomoc. Kavu sklidite, promyjete,
odslupkujete a susite. Nyni ji kone¢né muiZete prodat! Ale za kolik? Nemate
pristup k internetu a nevite, jak zrovna definuje vykupni ceny newyorska
burza. Zijete v hordch 3 hodiny jizdy jeepem od mésta, kde se da kava
prodat. VétsSinou nemate vlastni auto. Ale to nevadi, protoZe vite, Ze i k
vam se dostane mistni prekupnik. Ti maji regiony rozdélené a vétsinou vam
nabidnou jen zlomek ceny na burze. Berte nebo nechte byt. Kava shnije a
cely rok nebudete mit co jist.

Situace péstitel se zlepsi, pokud se spoji do péstitelského druZstva. Uz
mate lepsi vyjednavaci pozici a jste schopni si domluvit slusnou vykupni
cenu. Pro vas Zivot ale zasadni zménu prinasi az zapojeni druzstva do
systému fair trade: dostatecné vykupni ceny, odborna skoleni a podpora
socialnich programd pro rozvoj komunity.
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Fairtrade minimum price

o]

FAIRTRADE The Arabica Coffee Market 1989-2009: Comparison of Fairtrade and New York Prices
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NB Fairtrade price = Fairtrade minimum price* of 1256 cents/Ib + 10 cents/Ib Fairtrade preamium**

When the New York price is 125 cents or above, the Fairtrade price = New York price + 10 cents

*Minimum price was increased frovm 1271 conts/Ib on 1 June 2008 **Premium was Iincreased from 6 cemts/Ib on 1 June 2007

The NY price iz the dally closing price of the second position Coffee T' funures comtract at ICE Futures US (New York Board of Trade)
© Fairtrade Foundation
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How do | know it is fair trade?

e Two systems

— Based on trust and membership in the World
Fair Trade Organization (in Czechia eqg. Gepa,
EZA, El Puente, Fair Trade Original or
Traidcraft) GEPA®

L= TRAIDCRAFT @

‘ Fighting poverty through trade

— Based on certification

Kz Ed"‘ NATURLICH FAIR
AD

FAIRTRADE
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Certification

The Fairtrade Labelling system is overseen by a
standard setting body (FLO) and a

Fairtrade Standards define the rules of production
and trading

Certification of Fairtrade involves independent
auditing from production to packaging of
products ready for consumption to ensure
standards are met
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as we browse the grocery store shelves, but do you know what the label means? It's a symbol that
the pruduct has been cemﬂed by a Fair Trade organization as having been produced under a set of principles that include fair labor practices
and environmental regulations. Most of the raw materials we consume are grown and harvested by farmers who live in abject poverty.
Fair Trade products try to correct some of that imbalance by guaranteeing fair prices, investing in communities to improve quality of life,
and insuring fair for the people producing raw goods. Here's some more of what you don't know about Fair Trade:

FAIR TRADE PRINCIPLES

Organized groups of farmers are
guaranteed minimum prices and can

get credit for harvests before they

FO URKERS

Fair trade workers must have safe
working conditions and living wages.
No child labor is permitted.

[N

ERS I
Steps are taken to eliminate middle-
men, so producers are selling directly
to consumers.

The groups of farmers must operate
under democratic principles.

Companies also contribute community
development funds to support
education, healthcare and other
social services.

$0.20 !

Only ainabl agriculture practi
are used. No GMOs are permitted.

SOURCE THE FAIRTRADE FOUNDATION; FAIR TRADE USA

© 000 O
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A COLLABORATION BETWEEN GOOD AND BRADLEY R. HUGHES, IN PARTNERSHIP WITH BEN & JERRY'S

$2.04

2% Consumer
cost increase

$0.24

20% Producer
compensation
increase

& coffee
7 bananas

W tea

& cotion
/f vanilla and

spices

‘ fruits and
vegetables

@ cocoa

& sugar

i wine and
spirits
@ nuts

® oils

SALES BY COUNTRY

Country Consumption*
Austria $7.28
Belgium $4.52
Canada $5.16
Denmark $8.66
Finland $14.04
France $4.05
Germany $2.71
Ireland $24.15
Italy $4.88
Japan $0.07

Luxembourg $9.36
Netherlands $4.54

Norway $6.38
South Africa $0.01
Spain $0.15
Sweden $7.66
Switzerland $19.79

UK $12.64

Retail Sales

$100,139,082
$78,486,086
$280,915,262
$75,711,556
$120,814,025
$400,198,598
$372,007,766
$164,915,738
$60,337,774
$15,693,255
$7,409,070
$119,357,997
$48,246,901
$637,100
$11,169,296
$114,968,471
$250,570,602
$1,248,004,257

TOTAL | | saes3maoas

*A nt per capita by
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FT and Environment

Protect the environment in which they work and live. This includes
areas of natural water, virgin forest and other important land areas
and dealing with problems of erosion and waste management.

Develop, implement and monitor an operations plan on their
farming and techniques. This needs to reflect a balance between
protecting the environment and good business results.

Follow national and international standards for the handling of
chemicals. There is a list of chemicals which they must not use.

Not, intentionally, use products which include genetically modified
organisms (GMO).
Work out and monitor what affect their activities are having on the

environment. Then they must make a plan of how they can lessen
the impacts and keep checking that this plan is carried out.
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More than (Fair)trade

* |t proves that greater justice in world trade is
possible.

* It highlights the need for change in the rules
and practice of conventional trade and shows
how a successful business can also put people
first.

* |t is a tangible contribution to the fight against
poverty, climate change and economic crisis.
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FAIRLY TRADED

FAIR TRADE
CERTIFIED"
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FT and some criticism

Critics of fair trade say that the market share is much too small,
changing quota restrictions would be more beneficial, value-adding
activities have more potential, and extra profits from eliminating
middlemen is not fully transferred to the producers.

The primary stakeholders are (a) government, (b) companies, ()
consumers, (d) primary producers, and (e) NGOs.

Current issue ownership lies with NGOs in the North and the primary
producers in the South.

Not all uncertified companies trade unfair but still almost all trade is
unfair. Companies are part of this problem because of unfair
behaviour concerning the dimension and because of the shareholder
wealth maximisation model that forgoes ethical behaviour. Solutions
can be found in the way a company measures its success, in managing
societal expectations proactively, doing business in a sustainable way,
Involving stakeholders, and by increasing transparency.
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Direct Trade




Sources

» http://www.nazemi.cz/cs/fairtrade

e http://www.fairtrade.cz/

* http://wfto.com
— http://wfto.com/news/10-principles-fair-trade
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